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Commodore Wins USA 
Marketing Award 


Each year “Marketing Media Decision” competitive, growing field.” In their analy- ments. They also attributed our success in 
makes special awards to what they con- sis they pointed out that we took the video ‘this new “home” sector to a “sweeping dis- 
sider the outstanding marketing successes | game machines head on with a $20 mil- tribution effort aimed at mass merchan- 
in the U.S.A. This year 15 such awards lion advertising campaign and the theme disers”. Their final conclusion was that 
were made. These included: Jack Daniels of “Why buy just a video game” backed up |= Commodore had become the leader in 
Whisky which for the first time in its his- with direct comparison tests against other a market previously dominated by 


tory surpassed the long time category computers such.as Apple and Texas Instru- Apple and Atari. 
leader Jim Beam to become the market 

leader. Another award went to Tylenol for 
its rapid reaction to, and recovery from, its 
potential disaster after the tampering with 
its package that caused several deaths. 
This year Commodore was up there with 
the winners with an award for our VIC 20 
marketing in which they said “Commo- 
dore broke the $300 price barrier and the 
industry reacted.” Marketing Decisions 
went on to say that “Commodore con- 
tinues to be a maverick in this highly 
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What The 
Forecasters 
Say 


As someone once remarked there are 
“damned lies” and “statistics” and not too 
much difference between the two! How- 
ever, while we believe statistics should be 
treated with a healthy disrespect, there is 
undoubtedly much useful validity in them 
especially when mixed with personal expe- 
rience and judgment. So at the beginning 
of what we believe should be another very 
successful year, after yet another very suc- 
cessful financial year has been completed, 
we decided to review some of the many 
figures that have been published about 
our industry in magazines and news- 
papers from some respected research 
organizations around the world. 


Software 
Sales Hit 
$8B In 1982, 
Study Says 


NEW YORK—A recent Dun & 
Bradstreet Corp. study monitoring the 
growth of the software industry has re- 
vealed that 1982 software sales totaled 
$8 billion, with an estimated increase 
of between 20 and 50 percent projected 
for this year. 

The study found that the software 
industry’s fastest growing segment was 
packaged microcomputer software for in- 
vestment management and sales/account- 
ing applications. That segment, Dun & 
Bradstreet said, is expected to grow at 
an annual average rate of 170 percent 
in 1983. 

The study was conducted earlier this 
year by Dun & Bradstreet’s Financial 
Profiles Department. 

In addition to the software industry’s 
projected growth rates, the study also 
identified the Pacific region as having 
the largest concentration of computer 
software producers—28 percent of 
the industry. 
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Commodore Attains 
No. 1 Position In 
Home Computer Market 


According to figures recently published — with an estimated 43% dollar share in 
by Dataquest in Electronic News the per- 1983. The industry is also forecast to be 
sonal computer market has become a worth $20 billion by 1988—excluding 
marketing game and Commodore has be- software. 
come No. 1 in computers under $1,000 








$1,000 to $5,000 Personal Computer Market Share 
Estimates—Worldwide 


1982 1982 
units(*) dollars(+) 

Apple 23.5% Apple 23.7% 
IBM 12 IBM 17.2 
NEC 12 NEC 10.5 
Commodore 8.7 Tandy 10.1 
Tandy 8.4 Commodore 8.0 
Osborne 8.3 Osborne TA 
Sharp 8.3 Sharp 5.8 
HP 3.6 HP 5.8 
Others 15.3 Others 11.8 


*based on 1.38 million total 
+ based on $2.89 billion total 





Under-$1,000 (home) Personal Computer Market 
Share Estimates— Worldwide 





1983 1983 
units(*) dollars(+) 
Commodore 37.9% Commodore 43% 
Tl 21 Tl 23 
Timex 19.7 Atari 18 
Atari 9.8 Timex 9 
Tandy 6.9 Tandy 3 


“based on 2.54 million total 
+based on $563 million total 


source: Dataquest 


Personal Computer Market Size $1,000 to $5,000* 
1978 1982 1983 1984 1988 





U.S. 
units (millions) 0.129 0.690 1.115 1.680 4.143 
dollars (billions) 0.207 1.44 2.24 3.17 6.21 
Worldwide 
units (millions) 0.172 1.377 2.250 3.380 10.860 
dollars (billions) 0.276 2.89 4.53 6.41 16.29 
Under $1,000 (home) 
1978 1982 1983 1984 1987 
U.S. 
units (millions) 0.05 1.75 2.45 3.43 9.4 
dollars (billions) 0.03 0.394 0.567 0.970 2.2 
Worldwide 
units (millions) 0.05 2.54 3.60 5.10 14.80 
dollars (billions) 0.03 0.563 0.810 1.3 3.7 


*Does not include Apple Lisa or IBM XT personal computers 
Source: Dataquest 
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USA 
UK Penetration 5cuc2ter 
Leads The World Te Srow 






























According to a study by I.P.I. Brit- Units Population Penetration 
ain had the highest penetration of mi- (000’s) (million) By 1 987 
crocomputers in the major markets of U.S.A. 4800 220 5.1% 
the Western World at the end of 1982. Britain 1155 56 5.7% 
Undoubtedly this was influenced by Germany 220 62 0.9% According to Future Computing, Inc. 
the strong presence of ourselves in France 170 54 0.9% the school education market for hardware 
the market and the first entry there According to us our sales in Germany and software will grow from an estimated 
of Sinclair Computers with his own are taking off suggesting that this major $100 million in 1982 to over $1 billion 
low cost locally designed computer. market may well be catching up in 1983. in 1987. 
1,100 School Educational Hardware 
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Source: Future Computing, Inc. 






Commodore Book Tops Best 


Sel le r C h a rt S According to the survey published by Programmers Reference Guide” which 
Eastman Publishing in June the top was written in house by us and published 
selling computer book in the U.S.A. is jointly with the national booksellers— 
Commodore’s own “Commodore 64 Howard W. Sams. 
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Commodore 
Sales Away 
With The 
CES 


‘COMMODORE CLIPPER’ CHRISTENED 
(Chicago, June 5, 1983)—Editors covering 
Chicago’s Consumer Electronics Show (CES) 
learned about Commodore Business Machines, 
Inc.’s newest hardware and software offerings 
aboard the “Commodore Clipper” during the first 
“floating” press conference in the history of CES. 


Commodore’s participation in the 
Summer Consumer Electronics Show 
(CES) in Chicago was characterized by 
unique display areas. The Commodore 
booth located in McCormick West, a new 
facility at the C.E.S. which housed only 
computers and computer related prod- 
ucts, was a brand new, brightly lit exhibit 
with a futuristic design done in chrome, 
aluminum and plexiglass. 

In addition to the traditional CES 
booth, Commodore again went one step 
beyond the competition and invited dis- 
tributors and members of the press to 
come aboard the “Commodore Clipper”. 
Representing a first among CES exhibi- 
tors, the Commodore Clipper, a 361-foot 
boat anchored in Lake Michigan at Navy 
Pier, was outfitted with displays of new 
and exclusive Commodore equipment. 
Visitors were treated to an eight minute, 
multimedia presentation describing 
Commodore, its philosophy and its direc- 
tion. The theme of the visual presentation 
was—COMMODORE, THE ONE TO GROW 
WITH. Thousands of persons enjoyed visit- 
ing both Commodore exhibits. At its Press 
Party alone, Commodore hosted about 
200 journalists representing publications 
from around the world. 

Also aboard the Commodore Clipper, 
Commodore held special distributor 
meetings. Presentations were made by 
Jack Tramiel, Lloyd Taylor, Richard Wig- 
gins, and representatives of the Ally and 
Gargano advertising agency. Following 
the day long meetings, distributors were 
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News 
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treated to a gala dinner and show at the 
Gaslight restaurant. 

In keeping with its nautical show 
theme, Commodore’s Software Division, 
headed by President Sigmund Hartmann, 
introduced a “Boatload of Software”. Sev- 
enty programs for the VIC 20 and the Com- 
modore 64, including all major categories 
from plug-in game cartridges to home, 
business and education, were announced 
as well as impressive new pricing. 
Hartmann noted that the new software 
packages for the Commodore 64 will be 
priced well under $100 while those for 
the VIC 20 will be priced under $30. 

Another exciting announcement was 
the introduction of Commodore’s MAGIC 
DESK software series. MAGIC DESK en- 
hances the user friendliness of the Com- 












































President Jack Tramiel at the press conference 
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modore 64 by providing, in one program, 
an extremely easy to use set of office proce- 
dures. Functions are accessible by moving 
a picture of a hand with a pointing finger 
to a picture representing the desired activ- 
ity such as word processing, filing, or 
financial calculations. The “pointer” can 
be easily moved using a joystick, track- 
ball or mouse. 

As a grande finale to a very successful 
show, Commodore’s new Software Divi- 
sion was presented with four awards in the 
Electronic Industries Association (EIA)/ 
Consumer Electronics Group sponsored 
first annual CES SOFTWARE SHOWCASE. 
Winning the awards were the following 
products for the Commodore 64: LAZAR- 
IAN, a recent Bally/Midway conversion 
by Andy Finkel; MUSIC MAKER by Paul 
Higgenbottom; GORTEK, a UK product 
which introduces the world of computers 
to novices; and VISIBLE SOLAR SYSTEM, 
an educational tour of the galaxy. 


Commodore 
Lowers Cost Of 
Personal Computing 
At The Consumer 
Electronics Show 


Commodore Business Machines, Inc. 
(U.S.A.) announced dramatic reductions 
in the prices of hardware, software, periph- 
erals and personal computer accessories. 























These included: 

© Up to 50 percent off trade cost prices 

for software 

© Up to 25 percent off trade cost prices 

for hardware 

e Availability of the world’s first 64K 

total personal computing system for 
less than $1,000. 

The Commodore 64™ system will now 
take its place alongside the VIC 20™ and 
will continue to ensure our leading posi- 
tion as suppliers of home computers in the 
United States. By lowering the trade cost 
prices for such compatible peripherals as 
printers and disk drives by up to $100 each, 
we are continuing our effort to provide 
computer capabilities to every American 
home at affordable prices. 





Commodore computers on display during C.E.S. 


The software price reductions under- 
score the added emphasis Commodore is 
placing on software and peripherals. 

According to Mr. Jack Tramiel, Presi- 
dent of Commodore International, “We’re 
actually expanding the utility of the prod- 
uct in the home by lowering the cost of 
peripherals and expanding the utility of 
the keyboard by lowering the price of the 
software, so that even the more sophisti- 
cated packages will be accessible to the 
consumer. The software price reductions 
also allow the large existing base of VIC 20 
users to expand their horizons with, for 
example, a voice synthesizer package for 
under $100 or complete business and gen- 
eral ledger packages for $99.” 

The new pricing structure will allow 
distributors that support Commodore to 
continue to realize competitive margins 
on both hardware and software. It also 
continues our policy of “stopping our 
competitors on the beaches—before they 
can gain a position in the marketplace. 
Through our massive production, vertical 
integration and cost control we can con- 
tinue to produce more effectively than our 
competition and rather than be greedy we 
pass these savings on to our customers to 
ensure our future.” 





Commodore To 
Release Advanced 
Speech Module 





New software being demonstrated 


At the Consumer Electronics Show 
Commodore Business Machines, Inc. 
demonstrated true-to-life speech for the 
Commodore 64™ series of computers. 
The speech module which will be selling 
for under $100 this fall plugs directly 
into the user port of the Commodore 64. 
It contains an additional port into which 
other “talking” and “non-talking” car- 
tridges can be inserted. 

The Commodore Speech Module con- 
tains a built-in vocabulary of 235 words in 
a pleasant female voice. The voice speed 
can be user defined to slow, normal, or 
fast. The words can be programmed di- 
rectly from BASIC and/or assembler. The 
user can program music, graphics, and 
speech simultaneously. The Speech Mod- 
ule supports a separate audio out so that 
the user may connect the speech output 
directly to a hi-fi system, a television, or a 
color monitor. More words and different 
voices (male, cartoon characters, etc.) will 
soon be available on disk and cartridge. 

Future educational applications on disk 
and/or cartridge include the alphabet, 
counting, spelling, and animals. Higher 
level applications will include interactive 
foreign language modules, higher math- 
ematics, and science. Programs will be 
available from Commodore and third 
party producers. 

Because the Commodore Speech Mod- 
ule can be made to produce any voice and 
a wide range of sound effects, game car- 
tridges will take on an even more realistic 
effect. Two games have already been re- 
leased that currently work with the 
Speech Module. These are WIZARD OF 
WOR and GORF. More games are being 
prepared for release soon. The Speech 
Module can support game cartridges of 
up to 128K bytes. 

Commodore’s Speech Module plugs 
directly into Commodore’s new portable 
computer, the SX 64, making it the only 
“talking” portable on the market. 








New Briefcase 
Computer 
Expands 
Commodore’s 
64 Line 


Commodore U.S.A. has introduced 
a portable computer designed for the 
traveling businessman. Designated the SX 
64, the new portable has 64K RAM, a full 
upper/lower case low-profile detachable 
keyboard, built-in 6-inch color monitor, 
and a built-in single floppy disk drive with 
170K capacity—a second drive is optional. 
The new unit weighs 27.6 pounds and is 
briefcase size—5” x 14-1/2" x 14-1/2”. 

The SX 64, a member of the Commo- 
dore 64™ family, is fully compatible with 
VIC 20™ and C-64 peripherals, including 
the VICMODEM for telecommunications. 
External ports allow full-sized monitor 
and graphic printer hook-ups. 
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Commodore Business Machines’ SX 64 System 


Using a Z-80 cartridge, the SX 64 can 
accommodate a CP/M® operating system 
or, with a PET Emulator, the system can 
use much of the available PET software. 
Moreover, the SX 64 can use the large 
number of game cartridges available to 
the 64 family of computers and has full 
music and sound capabilities. 

Resident in the unit’s ROM is BASIC V2. 
Other high level programming languages 
include PASCAL, LOGO, COMAL, Assem- 
bler and PILOT. Additionally, the SX 64’s 
6510 central processor is 6502 program 
compatible. 

The SX 64 retails for $995 at selected 
Commodore dealers and retailers. 
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This year’s Commodore Computer In the games and education hall, 
Show was an outstanding commercial surrounded by flashing lights and space- 
success for exhibitors, and the best at- invader type noises, the Commodore 
Abrick tended event ever held. Over 16,500 Education stand featured the new speech 
sale in We * visitors passed through the gates at the module for the 64. The module has a vo- 
books and f Cunard International Hotel in London, cabulary of 235 words spoken in a “pleas- 
software England during the Show—held between _ant female voice” with a choice of slow, 
takes place June 9 and 11, more than double last medium or fast delivery. It also supports 
year’s total. game cartridges up to 128K and can be 
Sales of both Commodore business sys- —_ programmed direct from BASIC or Assem- 
tems and home computer software and bler and mixed with music and graphics. 
peripherals, hit record levels—as did soft- The Education Stand also featured 
ware and approved products exhibited by software packages for the forthcoming 
‘associated companies working to support Teacher’s PET machine and a remarkable 
~ the Commodore range of microcomputers. series of programme cartridges called 
Visitors at this year’s Show were im- ‘Talking Books, which were developed by 
pressed by the number of new items on Cheltenham based Edata, to teach chil- 
show. Commodore had its own-brand dren to read. 
= software stand concentrating on pack- Of particular interest was the new ‘Soc- 
.. ages for the 64 and two new business cer’ arcade game for the 64 which makes 
programmes—Future Finance and Easy excellent use of the 64’s graphics and its 
y Stock, were launched by Anagram and ‘sprite’ feature. ‘Soccer’ is just one of many 
™ on display. new games to be released this Autumn by 
Also showing were a range of pro- Commodore. It is one of the most visually 
, gramming tools for the 64, including exciting games to be produced by the 
Simon’s BASIC, written by 16 year-old Company. 
* David Simon, which provides users with On each day of the Computer Show, 
» 114 extra BASIC commands on a plug- over £1,000 worth of prizes were given 
in cartridge. away. This year’s winners of brand new 


Commodore 64’s were postmen, teachers, 
students and young children. 

Plans for next year’s Show are already 
underway and provisional bookings are al- 
= , ee ready being taken. The 1984 Commodore 
a % ism Computer Show will be held, same venue, 

¥ i ; between the 4th and 11th of June 1984. 





Editor's note: 

We think the photographs speak for 
themselves. By the look of them all 
16,500 visitors seemed to be there at 


once! If the show continues to grow 
: this fast it could, next year, be the 

A demonstration of the depth biggest computer show in Britain— 
of range of Commodore hardware and all for one computer company! 
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A “sweaty” game takes place next to the “sweatshirts” 
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Burn-in Test—an important part of 
our quality control 
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While over recent months many of 
our competitors have been struggling 
to maintain price competitiveness 
with us in the market place, and 
turning their thoughts to the Far East 
in attempts to be as cost competitive 
as we are, it is comforting to know 
that in our management’s wisdom we 
have been successfully building our 
own operation in Hong Kong for seven 
years. The Hong Kong facility is a key 
part of our manufacturing strength 
and in this issue of Commodore Inter- 
national News we are proud to pay 
tribute to the activities of the Hong 
Kong division of our company. 





Commodore Facilities 
In Hong Kong— 
Manufacturing And 
Production 


Commodore Hong Kong established 
in 1976 started as a calculator and watch 
manufacturing company. From the mod- 


ee 
Bonding of the integrated circuits 


est initial 10,000 sq. ft. factory, employing 
less than 200 people, we have grown both 
in size and capacity. Our factory is an 11- 
story industrial building which has a total 
area of 220,000 sq. ft., situated in a highly 
industrialized town with 3/4 million resi- 
dents. We have a current work force of 
over 1,200 people. 

Except the General Manager who comes 
from Singapore, all manufacturing staff 
from departmental managers to assemblers 
are local residents. 

Commodore is a fully integrated man- 
ufacturer and Hong Kong plant follows 
that policy. Commodore Hong Kong pro- 
duces from Integrated Circuits to PCB 
assembly level microcomputers/related 
peripherals. 

Large Scale Integrated Circuits fabrica- 
tion Line receives wafer chips from the U.S. 
plant and fabricates from die saw through 
test. The production for this line runs 24 
hours a day on a non-stop basis. This will 
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Princess Michael of Kent presenting 6 year old Steven Maher with a Commodore VIC 
20. Organised by Commodore and The Leeds Permanent Building Society, in associ- 
ation with The Royal Life Saving Society, the competition was aimed at increasing 
the awareness of children to water hazards. The competition attracted over 20,000 


For many years Commodore U.K. entries from all over Britain. 
has been one of our most successful 
marketing companies. So here at the 
end of our financial year we decided 
to do a pictorial review on some of 
their promotional activities over 

the last year. 




















































































































The crowds speak for themselves at this scene from the unique 
show sponsored by Commodore for owners, software houses, 
dealers, user clubs and all those involved in the world of 
Commodore Computing. 







































~ ite 
Ian Slater, Applications Marketing Manager 
programs the scoring statistics, for televisual 
transmission, on a Commodore 8032 linked Commodore advertising boards seen by 
direct to the TV networks. over 1 million UK viewers each week. 
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Derek Reynolds, 14, from Newcastle, Ist in Group B and Com- 
puter Brain of the Year, receives his trophy from Mr. Peter 
Hall, OBE, FBCS, Chairman of The Council of The British 
Computer Society, at a prize-giving ceremony held at The 
The Commodore exhibition unit designed for the 1983 series of UK exhibitions—seen British Computer Society in London. 


here at, The Which? Computer Show—National Exhibition Hall, Birmingham. 
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Sig Hartmann introduces a boatlo 








Commodore Software President Sig 
Hartmann came to the Consumer Elec- 
tronics Show with a “boatload” of software 
for the COMMODORE 64™ and VIC 20™ 
home computers. 

It was the largest single software intro- 
duction in the history of the company, 
with Commodore demonstrating more 
than 70 new or recently released software 
products for the COMMODORE 64 and 
VIC 20... but even more impressive was 
the pricing. 

“We broke price barriers with the 
VIC 20 and COMMODORE 64, and now 
we're doing the same thing with software,” 
Hartmann said. “We want everyone to be 
able to afford a computer system, and all 
the software that goes with it.” 

He noted that new software packages 
for the COMMODORE 64 are priced sub- 
stantially under $100, and the new VIC 20 
software is priced under $30. 

“We've said in the past that business 
software is becoming home software— 
in price as well as quality. To prove it, you 
can now buy our professional wordproces- 
sor (EASYSCRIPT 64) for less than $50.00, 
and a complete small business account- 
ing package with 5 separate programs for 
under $250. We think that’s pretty signif- 
icant, considering that most individual 
business programs for competitive ma- 
chines currently cost more than our 
entire series!” 


Boatload Of 
Software— 
A Real Boat! 


Some of the software was demonstrated 
at Commodore’s CES booth, but the bulk 
of Commodore’s software “boatload” was 





ad of software : 


Software 
News 


demonstrated on a 300-foot yacht anchored 
on Lake Michigan. Exhibits included more 
than 70 programs covering all major 
categories from plug-in game cartridges 

to home, business and education. 

The company invited dealers, dis- 
tributors and buyers to the “Commodore 
yacht” and provided transportation to the 
floating exhibit, which was anchored a few 
miles from the convention center. Com- 
modore provided lunch and dinner, and 
served up software demonstrations 
throughout the 4-day convention. 

“We want everyone to know that 
Commodore’s in the software business,” 
Hartmann declared, “and the best way to do 
that is to deliver a boatload of software— 
tested, manufactured and ready to sell—at 
a price any consumer can afford. Our first 
few dozen programs are just a start... 
within 12 months we expect to have a 


29 


full ‘cargo’. 


More Than 70 
Software Products 


Mr. Hartmann listed the programs 
being demonstrated at the Commodore 
yacht, and said all titles are either cur- 
rently being shipped or will be available 
within 60 days: 





VIC-20—10 Software Programs 


— VICWRITER, an easy to use wordprocessor 
(disk) 

— SIMPLICALC, electronic spreadsheet (disk) 

— VICFILE, a filing database (disk) 

— KNOW YOUR PERSONALITY, a personality 
“analyzer” (tape) 

— KNOW YOUR OWN 1.Q., to chart your I.Q. (tape) 

— KNOW YOUR CHILD'S I.Q. (tape) 

— ROBERT CARRIER’S MENU PLANNER (tape) 


Commodore’s 
“Boatload’”’ Of 
Software Sets 
New Pricing 
Standards 


— QUIZMASTER, a fun quiz-writing program 
(tape) 

— STARPOST, a new fast-action space game 
(cartridge) 

— NUMBER NABBER, SHAPE GRABBER, fun 
teaching game (cartridge) 





COMMODORE 64—The EASY 
SOFTWARE SERIES 


— EASYCALC 64, an electronic spreadsheet 
program (cartridge) 

— EASYSCRIPT 64, a powerful, easy-to-use 
wordprocessor (disk) 

— EASYFINANCE I—LOANS (disk) 

— EASYFINANCE II—BUSINESS MANAGE- 
MENT (disk) 

— EASYFINANCE III—INVESTMENTS (disk) 

— EASYFINANCE IV—ADVANCED INVEST- 
MENTS (disk) 

— EASYFINANCE V—STATISTICS (disk) 


COMMODORE 64—Home 
Business Software 


— GENERAL LEDGER (disk) 

— ACCOUNTS RECEIVABLE/BILLING (disk) 

— ACCOUNTS PAYABLE/CHECKWRITING (disk) 
— INVENTORY MANAGEMENT (disk) 

— PAYROLL (disk) 

— THE MANAGER, database filing system (disk) 


COMMODORE 64—New 
Adventure Game Series 


— ZORK I (disk) 

— ZORK II (disk) 

— ZORK III (disk) 

— STARCROSS (disk) 
— SUSPENDED (disk) 
— DEADLINE (disk) 


COMMODORE 64—Talking Games 


— WIZARD OF WOR, our first talking game car- 
tridge, uses Speech Module 
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COMMODORE 64— 
Entertainment Cartridges 


— AVENGER, the classic invaders game 
(cartridge) 

— BLUEPRINT, superb Bally-Midway animation 
(cartridge) 

— CLOWNS, the Bally-Midway classic (cartridge) 
— JUPITER LANDER, joystick-control landing 
game (cartridge) 

— KICKMAN, the Bally-Midway best-seller 
(cartridge) 

— LAZARIAN, the Bally-Midway best-seller 
(cartridge) 

— LEMANS, animated sports car racing action 
(cartridge) 

— NUMBER NABBER/SHAPE GRABBER, edu- 
cational game (cartridge) 

— OMEGA RACE, the Bally-Midway game classic 
(cartridge) 

— PINBALL SPECTACULAR, much more than 
pinball (cartridge) 

— RADAR RATRACE, a Commodore best-seller 
(cartridge) 

— SEAWOLF, the Bally-Midway classic 
(cartridge) 

— SPEED BINGO MATH, learning fun from 
Bally-Midway (cartridge) 

— STARPOST, arcade quality space action 
(cartridge) 

— STAR RANGER, unique space mission game 
(cartridge) 

— SUPERSMASH, an industry classic (cartridge) 

— TOOTH INVADERS, the game dentists love 
(cartridge) 

— THE VISIBLE SOLAR SYSTEM, astronomy 
learning fun (cartridge) 


COMMODORE 64—Music Products 


— MUSIC MACHINE, music synthesis fun 
(cartridge-uses keyboard) 

— MUSIC COMPOSER, computer composer 
(cartridge-uses keyboard) 


COMMODORE 64—Programming Aids 


— SUPER EXPANDER 64, easy graphics/music 
commands (cartridge) 


COMMODORE 64— 
Educational Software 


— LOGO, enhanced version with sound & sprite 
graphics (disk) 

— PILOT, enhancements include sound & sprite 
graphics (disk) 

— Business (14 programs on disk) 

— Geography (13 programs on disk) 

— English I (13 programs on disk) 

— English II (15 programs on disk) 

— English III (14 programs on disk) 

— English IV (3 programs on disk) 

— English V (14 programs on disk) 

— English VI (15 programs on disk) 

— English VII (15 programs on disk) 

— Math I (14 programs on disk) 

— Math II (15 programs on disk) 

— Math III (14 programs on disk) 

— Math IV (12 programs on disk) 

— Math V (12 programs on disk) 

— Math VI (10 programs on disk) 

— Math VII (5 programs on disk) 

— Math VIII (13 programs on disk) 


— Computer Science (13 programs on disk) 
— Science I (12 programs on disk) 

— Science II (13 programs on disk) 

— Science III (12 programs on disk) 

— Science IV (12 programs on disk) 

— Technical (10 programs on disk) 

— History I (5 programs on disk) 

— Games I (14 programs on disk) 

— Games II (13 programs on disk) 

— Games III (7 programs on disk) 


Commodore Provides 
‘One-Stop’ Shopping 


“This is the best time in history for mass 
merchants to be in the computer software 
business,” Hartmann said, “and our mes- 
sage to them is clear.” 

“Our dealers have been asking for 
one-stop shopping for COMMODORE 64 
software... and we’re giving them what 
they asked for.” 

“Our COMMODORE 64 software is de- 
signed to be mass marketed on the basis of 
quality as well as price,” he continued. 

“Also... we want to help our dealers sell 
more complete computer systems, and 
that means providing software which works 
with disk drive, printer and modem. The 
home computer can and should be sold 
as a complete system just like a business 
system and in fact, the COMMODORE 64 
has made it possible for business software 
to become home software!” 


ommodore’s Magic Desk... 
A New Direction for Home 
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Magic Desk software being demonstrated at C.E.S. 





Computer 
Software 


“Commodore’s new MAGIC DESK™ 
software series is an entirely new direction 
for home computer software.” 

With those words, Commodore 
Software President Sig Hartmann intro- 
duced the new “MAGIC DESK” software 
series for the COMMODORE 64™ color 
computer. He made the announcement at 
a press conference held at the Consumer 
Electronics Show June 5, in Chicago. 

“MAGIC DESK is unique for the home 
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market,” Hartmann said. Imagine an ani- 
mated, full color desk on your television 
screen. There’s a typewriter, index file, 
telephone, calculator and financial journal 
on the desk, and a wastebasket under the 
desk. There’s also an artist’s easel anda 
vertical file cabinet with a digital clock 
on top of it. 

To use any feature of the MAGIC DESK, 
you can use a joystick, trackball or mouse 
to move a pointing finger to one of the 
objects on the screen. For example, to 
use the typewriter, move the finger to the 
typewriter and press the ‘fire button.’ The 
rest is magic! 

The first package in the series is called 
“MAGIC DESK I—Type and File” and 
comes in a plug-in cartridge for the COM- 
MODORE 64. The cartridge activates the 
typewriter, index file and related editing 
and filing features of the animated desk. 
Future packages will provide calculating 
and budget capabilities, artistic and edu- 
cational applications. Delivery of MAGIC 
DESK I is scheduled for early fall. 


Pictorial Metaphors 
Make MAGIC DESK 
Multilingual 


MAGIC DESK is a truly multinational 
software package because it uses NO LAN- 
GUAGE INSTRUCTIONS. All instructions 
and menus are PICTORIAL, using symbols 
which we at Commodore call “metaphors.” 

It doesn’t matter if the user speaks 
English, Spanish, French, or any other 
language, because the metaphors make 
it easy to use the MAGIC DESK. Commo- 
dore’s definition of a “computer metaphor” 
is a “pictorial symbol which represents a 
specific computer function.” Computer 
metaphors control all aspects of the 
MAGIC DESK program, from selection 
of features to individual menu items. In- 
ternational symbols have been used where 
appropriate. 

An example of a MAGIC DESK metaphor 
is the picture of a scrolled sheet of paper 
which appears at the bottom of the screen 
when you're using the typewriter. “After 
you've typed a page, you can move the 
pointing finger to the scrolled sheet, pick 
it up and move it to the file cabinet. There 
are 3 file drawers, with 10 files in each 
drawer and 10 pages in each file. You can 
‘give the files any titles you wish, and move 
the pages you've typed from one file to 
another, or copy the pages into several 
files. All of the pictorial files you see on the 
screen are linked to a Commodore floppy 
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disk drive, which actually stores the in- 
formation. You can print out the informa- 
tion on a Commodore printer or printer/ 
plotter, just as easily. 


MAGIC DESK Targeted 
Under $100 


Commodore plans to price the MAGIC 
DESK series under $100 per cartridge, in 
keeping with the pricing on all other 
COMMODORE 64 software. 

“We are constantly improving our abil- 
ity to produce software in ROM cartridge 
form, not only in quality but also in quan- 
tity,’ Hartmann said. “Being able to design 
and manufacture our own ROM cartridges 
helps us keep our costs down and lets us 
market products like MAGIC DESK at 
prices people can afford. We’re committed 
to making state-of-the-art software prod- 
ucts available to as many people as possi- 
ble, and that means keeping the prices 
down. We want everyone to be able to 
afford a computer system, including 
hardware, software and peripherals.” 

He added that MAGIC DESK I will 
be the first Commodore cartridge which 
contains a 32 K-byte program on ROM. It 
was made possible in part by the fact that 
Commodore is “vertically integrated,” 
which means the company designs and 
manufactures its own computer chips 
through its wholly owned MOS 
TECHNOLOGY subsidiary. 


Future MAGIC DESK 
Products 


Hartmann did not discuss in detail fu- 
ture products in the MAGIC DESK series, 
but said the next cartridge will include 
calculating and home budget features. 

He pointed to some of the “clues” con- 
tained on the MAGIC DESK itself (tele- 
phone, artist’s easel) but noted that the 
metaphors on the desktop can be changed 
to accommodate a wide variety of software 
themes and packages. 

The COMMODORE 64’s sprite graphics 
allow the programmer to redefine the ob- 
jects on the desk, he explained. This means 
that MAGIC DESK programs can put dif- 
ferent objects on the desk—for example, 
an educational program might put ABC 
alphabet blocks on the desk, or a musical 
program might put a guitar there. The menu 
items can be changed in the same way. 





Enjoying a game of Tooth Invaders 


A Game 
To Get 
Your Teeth 
Into! 


Tooth Invaders. This educational game 
reminds one of the commercial for the 
cereal that is good for you and tastes good, 
where even Mikey likes it. The game, de- 
veloped in cooperation with the American 
Dental Association, is as fun as it is educa- 
tional. You control the hero, called “Plaque- 
man,” in his battle to fight D.K. Germ. 
D.K. wanders around the teeth spreading 
plaque—enough plaque on a tooth and it 
will decay and fall out! Your weapons in 
fighting D.K. are a toothbrush (don’t 
forget to load up with fluoride toothpaste), 
dental floss for between teeth, and the 
fluoride rinse. The screen shows the whole 
mouth or, at the touch of the joystick’s 
button, a closeup of a tooth. You must de- 
cide whether to brush the teeth or floss 
between teeth. When the teeth are clean, 
they sparkle, and you get twenty seconds 
to kill D.K. (to the tune of the “William 
Tell Overture”). D.K. will kill Plaqueman 
if touched at any other time. The round 
ends when all teeth are sparkling and the 
fluoride rinse appears, giving bonus points 
for each tooth remaining. The game ends 
when all three Plaquemen are destroyed, 
or when only four teeth remain. All in all, 
a unique game playing experience. 
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Commodore Software, the software 
division of Commodore Business Ma- 
chines, Inc. (U.S.A.), has announced 
six new adventure games for the 
Commodore 64™ color computer. 





These games include some of the best- 
selling adventure games in the computer 
software industry. The ZORK series has 
been extremely popular on other comput- 
ers and we believe it will be even more 
popular on the COMMODORE 64. 

Research shows that the game-playing 
public wants more challenging games, 
games that make you think and analyze 
and make decisions... this excellent ad- 
venture series meets that need. 

The games, which were developed by 
INFOCOM, Inc.™, have a suggested retail 
price of $29.95 each. 


The ZORK Trilogy 


The “Zork Trilogy” for the COMMO- 
DORE 64 was developed using INFOCOM’s 
proprietary “INTERLOGIC”™ computer 













| Commodore 
Announces 


Six New Adventure Games 
For Commodore 64 







language. Each game contains a vocabu- 
lary of over 600 words. The player uses 
word commands to take various actions 
during the game. 

ZORK I: THE GREAT UNDERGROUND 
EMPIRE—the object is to strive to dis- 
cover the Twenty Treasures of ZORK and 
escape with them and your life. 

ZORK II: THE WIZARD OF 
FROBOZZ—the quest continues, with 
new challenges introduced by the Wizard 
of Frobozz, a new character to confound 
your quest. 

ZORK III: THE DUNGEON 
MASTER— is your final test, culminating 
in an encounter with the Dungeon Master. 


Deadline, Starcross 
And Suspended 


The other adventure games in the 
series lead the player through more 
strange worlds of challenge, each with 
a different theme: 

DEADLINE—you have a 12-hour time 
limit to solve one of the most baffling 
cases in the annals of criminology. Game 
Kit includes an actual dossier on the crime 


Software Encyclopedia 
Lists Over 2,000 Programs 


Commodore Software has released 
the 3rd Edition of the COMMODORE 
SOFTWARE ENCYCLOPEDIA. 

The new catalog is the largest COMMO- 
DORE SOFTWARE ENCYCLOPEDIA ever, 
numbering over 800 pages. The encyclo- 
pedia lists nearly 2,000 entries including 
both Commodore and non-Commodore 
software contributed by software vendors 
from around the world. It is the most 
comprehensive single software reference 
for Commodore computers. 

Available through Commodore dealers 





... the player must piece together the 
clues encountered during the adventure. 

STARCROSS—a mindbending science 
fiction adventure set in the year 2186. You 
meet a challenge issued eons ago... man- 
ual and navigation chart included. 

SUSPENDED—you’re in “suspended 
animation.” Working through 6 robots, 
each equipped with different capabilities, 
you try to solve a twisting puzzle of prob- 
lems. The game comes with a detailed 
manual and schematic of the underground 
complex which is your “domain.” 








at a list price of $19.95, the COMMODORE 
SOFTWARE ENCYCLOPEDIA includes the 
latest Commodore software releases for 
the full line of Commodore computers in- 
cluding the VIC 20™; Commodore 64™; 
PET® Series; CBM® 4032, 8032 and 8096; 
and the new ‘B’ SERIES computers. 

The encyclopedia has 18 major areas of 
interest including separate sections for the 
VIC-20 and COMMODORE 64, plus a 23- 
page index that makes it easy to find the 
right software for Commodore computer 
owners’ specific needs. 
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More education programs for 
the VIC-20 home computer/video 
game—a new and valuable aid for 
children’s education—have been an- 
nounced by Commodore Computers 
in Canada. 


“The Computer Educator System was 
designed primarily to assist children at 
various grade levels with their school work 
by providing a fun and stimulating learn- 
ing series to help them become more in- 
volved in education,” said James Copland, 
National Sales Manager, Consumer Divi- 
sion. “Many adults, however, will also 
learn a great deal from these programs.” 


The Computer Educator programs offer . 


series in science, language, social science 
and math. The science series is developed 
to appeal especially to people from the 
third to the tenth grades. The language 
series is designed to improve grammar, 
spelling and vocabulary. The social sci- 
ence series helps impart a greater under- 
standing of key events that have shaped 
world history and important facts regard- 
ing world geography. The math series is 
aimed at increasing students’ general 
proficiency in mathematics. 

“The year 1983 is Commodore’s 25th 
anniversary in Canada where it was 
founded in Toronto. We intend to cele- 
brate this occasion by introducing more 
new hardware and software products than 
ever before, especially for the 200,000 VIC- 
20 units we expect to make in Canada and 
sell worldwide this year,” said Copland. 

The VIC-20 computer educator systems 
come in packs of six tapes each with course 
books where relevant, for a suggested re- 
tail price of $69.95 per pack. 

In more detail, the series content is 
as follows: 


SCIENCE SERIES 
Book 1: Elementary Science 
Grades one through six. These programs deal with 
the life sciences and explore the planets, the atom, 
cells and other interesting science phenomena, at 
the lowest level. 
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’ Home Education Programs for the VIC-20 


Book 1: Physics 

Explores electricity through specific programs re- 
lating to resistors, capacitors and power. Motion and 
force are also examined as is the subject of levers. 
Generally, this is an introductory program to high 
school physics. 
Book 1: Chemistry 

This book introduces the student to chemical 
phenomena. For the first time he will learn about the 
elements, ions and compounds. We also introduce 
the student to chemical equations in preparation for 
a more extensive study of this subject in high school. 


LANGUAGE SERIES 

Book 1: English 

Elementary English; grades one through six, is 
designed to develop good basic reading and writing 
skills—spelling is emphasized. 
Book 2: English 

Intermediate English; deals with the sentence and 
its parts and is designed to build a better vocabulary. 
The student is also introduced to Shakespeare. 
Book 1: French 

This is an elementary course in French. Since the 
basis of a foreign language requires an extensive vo- 
cabulary, all six tapes in this book are designed to 
increase the student’s proficiency with French and 
deals exclusively with vocabulary. Some exercises are 
French to English translations and some are English 
to French. 


SOCIAL SCIENCE SERIES 


Book 1: Social Science 
Grades one through six, examines Canada, the 


grams For The 
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North American continent, the North American 
explorers and the founding nations. 
Book 1: Elementary Geography 

This book is designed to familiarize the student 
with world geography, with specific emphasis on 
Canada and North America. 
Book 1: History 

Introduces the student to Early Man; examines the 
Egyptian, Greek and Roman Empires. It takes the 
student through the Middle Ages to 1500 B.C. Basi- 
cally the programs trace the development of man 
from his earliest beginnings through the Middle Ages. 


MATH SERIES 
Book 1: Elementary Mathematics 


Grades one through six, is an introduction to basic 
mathematics. The four elementary operations in math- 
ematics are addition, subtraction, multiplication 
and division. This book deals specifically with these, 
as well as their application to fractions and percent. 
Book 2: Advanced Elementary 
Mathematics 

Grades six through ten. In this book the student 
is introduced to algebra and geometry and, while 
these programs are designed only as an introduction 
to these subjects, they nevertheless represent a sub- 
stantial step forward in the student’s general know]- 
edge of mathematics. 


Book 3: 

For students grades eight through eleven, is an in- 
troduction to algebra. Algebra is really an extension 
of arithmetic. While the same operations can be used 
in algebra, in arithmetic, numbers always have spe- 
cific values while in algebra there is no need for a 
specific value. This book deals with basic algebra and 
the operations that are fundamental to this subject. 
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James Copland (left), National Sales Manager, Consumer Division, Commodore Computers and Graham 
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Avery, Marketing Manager for Pepsi-Cola worked together to launch the $4-million promotion, “Win a 
Commodore VIC-20 Computer with Pepsi”, sponsored by their two companies. 


A nationwide consumer promotion 
combining a major consumer product and 
a high technology company has been car- 
ried out in Canada. 

The campaign, which is the first of its 
kind to involve a major soft drink brand 
and a computer product, was carried out 
by Commodore Computers and Pepsi-Cola 
Canada Ltd. Through print and radio ad- 
vertising and POS material, consumers 
were encouraged to participate in a variety 
of contests in which they could win the 
popular VIC-20 home computers. 

Bearing the theme “Win a Commodore 
VIC-20 home computer with Pepsi”, the 
contest involved spelling “V-I-C-2-0” with 
the characters printed on Pepsi bottle cap 
liners. There were also opportunities for 
listeners to win a VIC-20 from participat- 
ing radio stations by being the first person 
to phone-in at the sound of a bottle of 
Pepsi being opened on air. 

The promotion started across Canada 
during April. The total retail cost of the 
entire program, including advertising, 


promotional material and prizes to be 
awarded is expected to exceed the four 
million dollar mark. The campaign was 
customized for five regions of the country, 
which gives it much greater appeal at the 
local level. 

“We feel that this contest is contempo- 
rary and innovative, and will appeal to 
people in all age groups,” said Graham 
Avery, Marketing Manager for Pepsi at the 
launch of the campaign. “It will provide 
our products with continuous on-air pro- 
motion designed to appeal to each local 
trading area. As well, Pepsi and the VIC-20 
are ideally matched because of their appeal 
to younger people.” 

“A number of Pepsi bottles will also con- 
tain specially marked liners for instant win 
prizes of radios in the shape of a Pepsi bot- 
tle. These prizes can be collected at local 
participating radio stations.” 

“The radio stations, along with Com- 
modore dealers, can also participate in 
the promotion by sponsoring video game 
competitions at local schools or shopping 
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malls. Young people can enter by present- 
ing Pepsi bottle cap liners and the contes- 
tant with the highest scores will win a 
VIC-20,” said Avery. 

“One of the most exciting aspects of the 
promotion is in allowing Pepsi bottlers 
and Commodore dealers to become more 
visible in their local market through pro- 
motional opportunities with shopping 
malls, charitable organizations, schools 
and the media. We expect school boards to 
be very supportive because of the tremen- 
dous educational qualities of the VIC-20,” 
said James Copland, National Sales Man- 
ager, Consumer Division, Commodore 
Computers. 

“There will be lots of winners, which 
should help attract public attention for 
the contest,” said Copland. “With strong 
advertising support from two of Canada’s 
most aggressive companies, we expect this 
to be one of the biggest retail promotions 
of the year.” 
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AVAILABLE TO BE WON IN ONTARIO 
PLUS 5,000 PEPSI RADIOS. “a 
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The $4-million “Win.a Commodore VIC-20 Computer 
with Pepsi” promotion. 
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Promotion 
Has A 
special 
Ring 


Commodore Computers (Canada) 
has introduced a VICMODEM promo- 
tion package for users of Commodore’s 
VIC-20 and C-64 personal computers. 











Included in the package are: the popular 
VICMODEM; a white Northern Telecom 
telephone with the Commodore logo; a 
modem tape containing all the necessary 
software to use the modem with the 
VIC-20 or C-64; one free hour of time on 
the Compuserve service; a free hour of the 
Dow Jones News/Retrieval Service; a three 
month membership in Comp-U-Store; and 
savings on subscriptions to other informa- 
tion services including Marketscan and 
Info Globe. 

The VICMODEM allows the users of a 
VIC-20 or C-64 to access the world of tele- 
communications, send electronic mail and 
telex messages, and to access numerous 
information sources ranging from wire 
services to stock quotes and encyclope- 
dias. Shopping and banking are some 
other uses of the VICMODEM. 


Commodore Business Machines, Inc. 
U.S.A. participated as the exclusive com- 
puter sponsor in the 1983 Olympics of the 
Mind World Competition held at Central 
Michigan University, Mount Pleasant, MI. 
Commodore provided twenty VIC 20’s and 
a computer problem for competing stu- 
dent teams to solve. The problem was 
used as a special warm-up activity. 

Approximately three hundred teams 
representing schools from across the 
United States participated in three divi- 
sions. About one third of those participat- 
ing attempted to solve the Computer Black 
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a free N ion 
Telecom Telephone. 
The Commodore VIC-20 is 
far more than a clever little computer. 
With its full line of Viccessories, it’s the corner- 
stone of a complete computer system. 
As you grow with VIC, VIC grows with you. 





Add a Vicmodem to your Commodore 
VIC-20, and tap the banks of data in 
the international computer networks and 
communicate with other computerists. 
Ae buy the Vicmodem, Commodore 


Nori x COMMODORE 


VIGs2) 


THE ONE TO GROW ON. 





See your Authorized Commodore Computer Dealer: 


OF THE 
MIND 


Box Problem, created by Commodore. 
Teams from the following schools placed 
first: Division I (elementary grades) — 
Harry Spence School, WI; Division II 
(middle school grades)—Alice Birney 
School, SC; Division III (high school 
grades) —Revere High School, OH. Coaches 
of winning teams were awarded a plaque, 
and each placing team member received 
an Olympics of the Mind medal. 

Commodore also provided the Olympics 
of the Mind Association with two model 
number 8032 computers for use in regis- 
tration, scheduling, and scoring. 


The Olympics of the Mind Association, 
Inc. (OM) is a private, not for profit corpo- 
ration with a Board of Directors represent- 
ing several states. To participate in the OM 
World Competition, a team must first 
win local contests. Conceived and or- 
ganized in 1978 by Dr. Ted Gourley, Di- 
rector of Gifted Education, New Jersey 
State Department of Education and Dr. 

C. Samuel Miklus, professor of Industrial 
Education and Technology at Glassboro 
State College in NJ, the OM program is 
designed to encourage young people to 
develop techniques in creative problem 
solving. The program also aids teachers in 
enhancing the regular school curriculum. 

It is anticipated that both a long term 
and a spontaneous computer problem 
will be included as part of the 1984 
competition. 
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General 
News 


What To Do On Cold 


Alaskan Nights! 





There are over 1,000 Commodore 
Computer User Clubs around the 
world with the largest groups such 
as the Toronto Group and the North 
London Hobbyist group having 
memberships of over 1,000 people 
themselves. 





But this time we’d like to tell the story 
of one of the smallest and newest groups 
from whom we recently received two 
interesting letters. The first letter was 
signed by all five members. 

The group is in the town of Old Harbor, 

an Alaskan Aleut village of about 350 resi- 
dents. The Aleuts are two tribes related to 
the Eskimos who live on the Aleutian is- 
lands off southwest Alaska. Old Harbor 
is on Kodiak Island and can be reached, 
according to the first letter “by a ten 
hour boat trip, through some of the 
world’s most treacherous waters, or by 
small plane, through equally treach- 
erous airspace.” 

The group’s name is COMPOOH-T, 
which stands for Commodore Program- 
mers of Old Harbor. The T comes from the 
fact that they are all teachers. The group 
proudly proclaims that they comprise 42% 


of the teaching and administrative staff 
of Old Harbor School. It’s not a large 
group—it’s a small school—120 students 
(K-12) and 12 staff members. 

Each teaches at least two or three dif- 
ferent grade levels. They all migrated to 
Alaska to teach the natives, and, as group 
member Paul Mercer put it, “to get away 
from the hustle and bustle of the lower 
48,” which is what they call the rest of the 
United States. Using computers in the 
classroom sparked an interest in the 
teachers that seemed insatiable. 

“Meetings are held each morning at 
8:00 a.m. in the hallway of the elementary 
school, right in front of room 2 (the rooms 
are not numbered but no matter which 
way you start counting from it’s room 2 
because it’s in the middle). Meetings last 
until our principal, not a member, breaks 
up the meeting, usually after school has 
started,” according to Mercer. 

If you think you have a little trouble 
getting your dealer to carry the peripher- 
als and software you want, then imagine 
the hardship of buying everything by mail. 
If that isn’t bad enough, consider the fact 
that even then they must often wait until 
the weather clears so the mail plane can 
get through (fog is a big problem). 

Consequently, the group has taken to 


boast of a software library that is almost 
100% written by members. Mercer’s advice 
to new members is “after you've written 
two lines of a program—SAVE IT!!!” 
Power fluctuations and outages are an 
hourly occurrence. 

Their first letter stated that the group 
had five members, one VIC 20, two Com- 
modore 64’s, three datassettes, two disk 
drives and “lots of joysticks.” When the 
second letter arrived, things were really 
looking up. The mail had finally arrived 
with their long awaited software, three 
more 64’s had been ordered for the 
school and membership was up to eight 
and climbing. 

In fact, COMPOOH-T recently began 
extending open memberships to anyone 
interested in joining. For one dollar you 
can become a member of, according to 
Mercer, “the most remote Commodore 
user group.” For more information write 
to COMPOOH-T, C/O Box 118, Old Harbor, 
AK 99643. See you in front of Room 2, 
promptly at 8:00. 





Commodore Programmers of Old Harbor, Alaska. 


Why DO People Buy Apples? 





We couldn’t “resist” printing this letter 


recently received by one of our user magazines. 


To the Editors: 

My company has resisted the ‘com- 
puter invasion’ for some time. We, rightly 
or wrongly, scoffed at the idea of cost/ 
effectiveness, etc. This was until we broke 
down and bought the Commodore 64! To 
tell you the truth, I was truly petrified of 
the thing, thinking its first readout would 
be “you're fired!” Well, Iam writing you 
this letter to tell you that it has not been 
that way—that the 64 and I are on VERY 
good terms indeed. 





Even without the disk drive that is on 
order, we have found the machine to be 
sturdy, totally flawless, and forgiving. Only 
twice have we gotten perturbed, and this 
due to our turning off the machine before 
saving a program. 

In any event, this serious business 
machine has been stolen by the company 
president and now is safely nestled in my 
home, doing spreadsheets that your guide- 
book showed me how to erect. I’ve even got 
my kid jealous, since the game I’ve created 


(about 9K’s worth) is a full-bore re-creation 
of the history he’s studying. 

Thank you again for the affordable 
serious computer. (P.S. Why DO people 
buy Apples at $1,000 more for less 


computer rowle 
es 
—fomee! Lshnse 


cerely, 
James P. Boshnack 
Twenty-First Century Concepts 
Houston, Texas 
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Commodore (UK) 


Appoints 


Howard Stanworth 
General Manager 


Howard Stanworth has been appointed 
General Manager of Commodore Business 
Machines (UK) Ltd. He succeeds Robert 
Gleadow, a 9 year Commodore veteran 
who is promoted to become Vice President, 


Commodore Electronics Ltd., Hong Kong. 


Prior to joining Commodore, Howard 
Stanworth served as a Director of St Ivel 
Limited and Managing Director of Unigate 
Dairies (Midlands) Ltd. In this capacity he 
had responsibility for over 3,000 employees 
involved in the processing and distribution 
of the company’s products. His previous 


management experience includes the 
Managing Directorship of Excelsior Plastics 
(Wincanton Group Ltd), and Production 
Services Manager and General Manager 
(Service) within the consumer electronics 
activities of the Rank Organisation. 
Howard Stanworth’s appointment 
brings a wide range of management skills 
to Commodore Business Machines (UK) 
Ltd., at a time when the Company is 
dramatically expanding its UK activities. 
His is the first in a series of moves which 
are being implemented to coincide with 





the establishment of the Commodore 
European manufacturing and distribution 
headquarters in Corby and re-affirms the 
Company’s commitment to maintaining 
its lead in the production of a wide range 
of home, personal and business micro- 
computers. 





Editorial 























In reviewing the past financial year 
the general concensus of opinion in the 
industry seems to be that “Commodore 
got it all right.” We showed a spectac- 
ular year of growth in sales and earnings, 
unlike two of our major competitors who 
appear to be reeling and rocking with a 
loss in profits from the major attack we 
made in North America on the home 
computer end of the marketplace. Most 
of our policies such as “vertical integra- 
tion” which means we design and make 
everything from the initial “computer 
Chip” to the final product, plus our con- 
centration on being the lowest cost 
producer in the industry seem to be 
proved correct. These strategies have 
been combined with our market timing 


a 


for concentrating extra efforts on certain 
geographic areas, such as Europe in 

the early days of microcomputers, and 
market sectors, such as home computers . 
in North America more recently. These 
combined last year to make us the 

NO. 1 WORLDWIDE PERSONAL 
COMPUTER MANUFACTURER. 


However our founder and President 
Jack Tramiel is only too well aware this 
must not be the time for complacency. 
The personal computer industry has 
now come through its early growth 
stage with Commodore leading over its 
competitors but we must never under- 
estimate their attempts to come back 
nor the ever threatening Japanese 
potential—we are in an international 
industry. 

The next year is probably our most 
important yet and we must move as fast 
as possible on every front to build on 
Our position in order to pre-empt as 
many areas of potential competition as 
possible—our philosophy always has 
been, and always will be, “to be our 
own competition” before our com- 
petitors can be. 

While this is the No. 1 challenge 
overall it will mean a number of different 
challenges to all of us individually— 
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each of which is important to building 
the whole. We must continue to rapidly 
build our production strength to meet 
demand, we are aiming to take a major 
position in the software market, we 
must successfully increase our share 
of the business market in the U.S.A., 
we must take the major position in the 
emerging home market in Europe. In 
business winning is never final, only 
losing can be, and as Jack Tramiel has 
said 1983/4 is going to be an extremely 
important year for us if we are going to 
be THE NO. 1 PERSONAL COMPUTER 
MANUFACTURER. It can only be done 
through the maximum efforts of all of us 
in the critical year ahead. We must con- 
tinue serving our customers with the 
“best products at the best prices”. 


Vk Spee 


Kit Spencer 

Vice-President 

Commodore Electronics Ltd. 
Sossoon House 

P.O. Box N10256, 

Nassau, 

Bahamas 
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Commodore International Limited Announces Record 
Fourth Quarter And Fiscal 1983 Sales, Net Income 
And Earnings Per Share; Projects Further Growth For 


Current Year 





New York, New York, 
August 11, 1983 


Commodore International Limited 
(NYSE:CBU) today announced record 
revenues, net income and earnings per 
share for the fourth quarter and year 
ended June 30, 1983, the results of which 
are summarized on this page. 

Mr. Irving Gould, Chairman of the 
Board of Commodore, in commenting 
upon the record results noted that “the 
past year’s growth at Commodore was 
attributable to continuing and accelerat- 
ing strength in Commodore’s complete 
microcomputer product line, including 
extremely strong demand for the Com- 
modore 64 personal computer.” 

Mr. Gould further noted that “the 
strong momentum from 1983 is carrying 
forward into the current year. In particu- 
lar, we are now beginning to experience 
exceptionally strong demand for the 
Commodore 64 personal computer in 
Europe and Canada, in addition to the 
United States, as well as a considerably 
higher demand than ever before for our 
software and peripheral devices such as 
disk drives and printers. As a result, we 
fully expect that fiscal year 1984 will 
again be a year when Commodore’s sales, 
net income and earnings per share regis- 
ter significant gains compared to the 
year just ended.” 


COMMODORE INTERNATIONAL LIMITED 


Net Sales 


Income from operations 
Provision for income taxes 


Income before extraordinary item 
Extraordinary item“ 


Net Income 
Earnings Per Share 
Income per share before 


extraordinary item 
Extraordinary item“? 


Net Income Per Share 
Shares Outstanding 














Year Ended Fourth Quarter Ended 
June 30th June 30th 

1983 1982 1983 1982 

(000) (000) (000) (000) 
$681,179 $304,508 $212,033 $98,172 
112,913 50,844 34,975 16,450 
24,873 10,218 8,273 3,366 
88,040 40,626 26,702 13,084 
3,680 3,700 = 3,191 
$ 91,720 $ 44,326 $ 26,702 $16,275 








$ 2.86 $ 132 $ 87 $ 43 
12 12 — .10 


$ 2.98 $ 144 $ 87 $ 53 
30,809,000 30,800,000 30,855,000 30,796,000 











‘Tax benefit of net operating loss carryforward. 
‘®) Farnings per share amounts for 1982 have been restated to reflect a two for one stock 


split in May, 1983. 
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News 





A Pictorial Record 
Of Growth 


Here in pictorial form we show the dramatic and consistent 
growth of Commodore over the past seven years of our 25 year history. 
A financial record that is consistently outperforming all industry 
norms and standards. 
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Profits Sales 


$ million $ million 
100 700 


90 
600 
80 
70 500 
60 


50 


400 


40 300 


30 
20 


200 
$125m 


$71m 


10 $6.5m $50m 


$4.0m 





$1.5m 
1977 1978 1979 1980 1981 1982 1983 1977 1978 1979 1980 1981 1982 1983 

















R & D Expenditures Earnings Per Share 
million $ 
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